
Summary

• Government regulations protecting light users are not
required given current marketplace dynamics

• Unnecessary regulations should be eliminated to allow
the marketplace to function freely

• Changes in USF allocation will significantly improve
the attractiveness of the light user to the industry
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Com, titian - Customers' freedom of Choict..

Customers with lower long distance usage are similar to all customers
along several key demographics.
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AT&T Consumer Promotions -- 1994
(January - June)

• Domestic Diall - 12/31/93
API Annualized(l) Projedecl(2) Adual(3)

Promotions Pe!eription Avanability Trans ## FIled Date Eff. Date Esp. Date Headl'9O!l Discounts Di!coun4! Differential
LOCPromo 2 Colleses LOC Promos AlINPAs 5389 7/1/93 7/15/93 6/30/94 0.353 0''''11LDMfS EasyReach Promotion AlINPAs 6301 12/29/93 1/12/94 3/17/94 0.026 0.006
LDMfS Customer Satisfaction Promo Free Month: $25 Threshold to Win AlINPAs 5483 7/20/93 8/3/93 4/16/94 6.353 4.717
LDMfS Promo $40 LOC to Winback 7LECs 6244 12/17/93 12/31/93 4/16/94 24.075 7.981 10.449 2.468
LDMfS Promo True Voice 1 Hr Calling $10.20 Wi AlINPAs 6274 12/22/93 1/5/94 2/19/94 0.004 0.001
LDMfS Basic Schedule NPA Vol Disc Basic Schedule NPA VDP AlINPAs 6060 11/16/93 11/30/93 2/14/94 106.431 26.535 36.322 9.787

'&.~••~--

LDMfS CUD/891 Card $20 to CUD Inpic AlINPAs 5760 9/16/93 9/30/93 3/17/94 1.600 0.802
LDMfS Customer Satisfaction Promo Free Time AlINPAs 4663 12/18/92 1/1/93 4/16/94 38.697 40.181 53.718 13.537
LDMfS Customer Satisfaction Promo Free Month AlINPAs 5009 4n193 4/21/93 4/16/94 37.412 27.470 21.252 -6.218
LDMTS LA Earthquake Pub Svc Offer 10 Min Cellular Call LA 6377 1/21/94 2/4/94 2121/94 2.852 02>0.LDMfSPromo Relocation Vol Discount AlINPAs 5831 9/29/93 10/13/93 9/28/94 0.473
LDMTS Promo LDMTS Penn State Promo AlINPAs 6588 3/4/94 3/18/94 6/1/94 2.939 0.725
LDMfSPromo Revision ofEAS Charge AlINPAs 6816 4/18/94 5/2/94 6/15/94 0.031 0.005
LDMfSPromo Winback AlINPAs 6854 4/18/94 5/2/94 8/1/94 1.040 0.302
LDMfS Promo $25 Loyality AlINPAs 6925 5/5/94 5/19/94 6/16/94 148.128 17.451 22.293 4.842
LDMfSPromo Block ofTime AlINPAs 7087 6/10/94 6/24/94 12/17/94 0.100 0.052
LDMfSPromo Match Winback Promo AlINPAs 7066 11/4/94 11/18/94 12/3/94 7.160 0.588
LDMfS Promo Extend [5453] $25 LEC Bill Message AlINPAs 6234 1/15/94 1/29/94 7/17/94 5.400 2.722
LDMfS Promo Extend [5637] $15 Minimum to Winback AlINPAs 6234 12/16/93 12/30/93 7/17/94 21.210 12.435
LDMTS Promo Extend Others PACTEL Winback LOC Promo PACTEL 6439 2/2/94 2/16/94 4/15/94 2.630 0.526
LDMfS Promotion $40 LOC in C&P Terr.. 2LECs 6882 4/28/94 5/12/94 6/16/94 0.834 0.114
LDMfS Volume Discount Promo 25% one NPA et 150/. All others AlINPAs 4832 2/17/93 3/3/93 2/14/94 85.400 84.932 91.348 6.416
LDMTS Winback LOC Promo PNC Bank Custs to Winback AlINPAs 5925 10/19/93 11/2/93 1/18/94 0.760 0.192_
ReachOut America ReachOut Installation AlINPAs 5263 6n193 6/21/93 2/14/94 0.042 0.029

Subtotallbis Page 493.124 228.489 235.382 30.832

1 Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life of the promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. S10M.



AT&T Consumer Promotions -1994
(Jmuary - June)

True Rewards & True USA (Actuals reported by 8/15194 letter to R. Metzer)
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API AnnuaJized(l) Projected(2) Actual(])

Promotions Dggiption Avalability Trans II Fled Date EO: Date EJip. Date Headroom DiKountl Diec:cn='- Differeodal
TmeRewards Original $25 + Single Points AlINPAs 6256 12/17193 12131193 12/16/94 241.065 241.065

True Rewards April Double Points Promo AllNPAs 6488 2/15/94 3/1/94 4/16/94 69.128 11.553

TmeRewards Loyalty Program Promo AlINPAs 6600 318/94 3/22/94 12117/94 0.766 0.598

TmeRewards Revise [6600] AllNPAs 6799 4/15/94 4/29/94 12/5/94 1.018 0.655

True Rewards Acquisition Enhancement AlINPAs 6649 3/17/94 3131194 12/17/94 30.677 23.197

True Rewards Loyalty for ICO Customers AlINPAs 6406 1126194 219/94 12/19/94 1.180 1.060

TmeRewards Puerto Rico and Virgin Islands AlINPAs 6550 2/25/94 3/11/94 12/4/94 0.016 0.012

TmeRewards Revise [6256] AlINPAs 6638 3/16194 3/30/94 12/16/94 3.293 2.490

True Rewards $75 + Double Points AllNPAs 6794 4/15/94 4/29/94 12/5/94 129.046 83.084

True Rewards Personal Choice Card AlINPAs 7142 6/20194 7/4/94 12/16/94 0.288 0.142

Subtotal True Rewards 476.477 363.858

True USA Original Promo AlINPAs 6290 12/27/93 1110/94 12/16/94 418.413
4%9'••True USA $75 + 30% Promo AlINPAs 7065 6n194 6/21/94 12/17/94 97.968 52.071

True USA Winback Enhancement AlINPAs 7127 6/17/94 7/1/94 12/26/94 5.32 2.813

True USA Subtotal True USA 521.701 461.833

Subtotal True USA & Rewards 998.178 825.691

1 Projected discounts X (one year / duration of the promotion)
2 Projected amount ofdiscount to be given to customers over the life ofthe promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. $10M.
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AT&T Consumer Promotions --1994
(JlU1uary - June)

- Card and Operator Senices -
API AnnuaIizecl(l) Projected(l) Actual (3)

Promotion! De!giption Availablity I!:!B!.1t FlIed Date Eft: Date Exu. Date Headrool! DiIcounP DiIaMIaa Differential

CaIlins Card " Operator Services 3 Month Extension AlINPAs 6795 4/15/94 4/29/94 7/17/94 18.120 4.667

Calling Card " Operator Services Revisions [6795] AllNPAs 7117 6/16/94 6/30/94 7/27/94 2.540 0.292

CaUins Card " Operator Services Additional 50/. AllNPAs 6483 2/14/94 2/28/94 4/16/94 18.140 3.081

CaIliq Card " Operator Services 25% Discount AllNPAs 6636 3/15/94 3/29/94 4/16/94 -2.129 -0.192

Calling Card It Operator Services Extend Others AlINPAs 6360 1/14/94 1/28/94 6/16/94 22.210 9.371

Operator Services Promo # 3 1·800-Operator: $0.15/Min AlINPAs 5331 6/18193 7/2/93 1/17/94

Operator Service [5331] Collect Calling Pgm No 3 Ext. AlINPAs 6198 1219/93 12/23/93 1/17/94

Calling Card " Operator Services 1-800-cALLATI Promotion AlINPAs 6289 12/27/93 1/10194 4/16/94

Calling Card " Operator Services I-SOO-CallATI Canada Promo AlINPAs 6917 5/4/94 5/18/94 7/17/94

Calling Card " Operator Svcs Pub Svc 1-800-0perator Earthquake Pub Sv LA 6377 1/21/94 2/4/94 2/4/94

Subtotal 1-800 CALLATI 87.769 22.822

Card Only Plan No 1 Extension [5700] $12 to OCP Custs w/Quality Call AlINPAs 5857 10/4193 10/18/93 4/16/94 0.083 0.044

Card Only Plan No 1. Promo $12 to OCP Custs w/Quality Call AlINPAs 5700 9/3/93 9/17193 4/16/94

ClIO Card Loyalty Promo LDC to Former Inactives AlINPAs 6493 2/15/94 3/1/94 9/16/94 0.096 0.056

CIID1891 Card; Operator Services 150/.0PH AlINPAs 5328 6/18193 7/2/93 2/14/94 1.906 1.264

CIID1891Card 150/. ClIO AllNPAs 5338 6/22/93 7/6/93 2/14/94 3.642 2.375

CIIO/891 Card Card Blackout # I LDC Promo AlINPAs 6464 2n194 2/21/94 8/17/94 0.132 0.069

CIIO/891 Card USA Direct AllNPAs 7074 6/9/94 6/23194 12/17/94 0.054 0.028

CIIO/891 Card and LDC Extend [5328] 15% Extension AlINPAs 5897 10/15/93 10/29/93 2/14/94 5.072 1.709

CIIO/891 Card Promo Personal Choice Card LDC Promo AlINPAs 6098 11/19/93 12/3/93 4/16/94 0.065 0.027

Operator Services Add 800-0P Volumes AlINPAs 6572 3/1194 3/15/94 4/16194 0.617 0.079

Operator Services Collect Call Pgm 3 Reduced Disc to >= 25% AlINPAs 6637 3/15/94 3/29/94 6/16/94 3.950 1.017

Operator Services Promo Operator Services AllNPAs 6815 4/18/94 5/2/94 7/17/94 0.013 0.003

Operator Services Promo Military Card LCD Promo AlINPAs 6954 5/12194 5/26/94 7/17/94 0.042 0.008

Subtotal This Page 162.322 46.721 0.000 0.000

1 Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life of the promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. $10M.
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AT&T Consumer Promotions --1994
(Jmuary - June)

- Intemational-
API Annualized(l) Projected(2) Actual (3)

Pl'OIIIOtions Dggipdon Availabilty Trans # Filed Date Eft: Date ExPo Date Headroopl DiseounP DiIc:ounD Differential

IMIS et ReachOut Feet on Street Promo AlINPAs 5591 8/12193 8/26193 8/11194 4.800 4.800

IMTS et ROW Filipino LDC et inti Promo AllNPAs 6072 ll/17193 1211193 3/17194 0.388 0.129

IMIS / ROWand IBLD ROW Canada Consumer AlINPAs 6989 5/18/94 6/1194 6/17/94 1.959 0.166

IMIS / ROWand mLD 15% IMTS Canada AllNPAs 6989 5/18194 6/1194 6/17194 8.688 0.738

IMIS / ROWand mLD ROW Canada Commerical AlINPAs 6989 5/18194 6/1194 6/17194 0.040 0.003

IMIS LDC Promo No.1 IMTSPromo AlINPAs 6710 3/29/94 4/12194 9/16194 0.288 0.136

IMIS LDC Promo No.2 Save Desk Offer AlINPAs 6774 4/12194 4/26194 7/12194 0.151 0.038

IMIS LDC Promo No.5 Save Desk Offer AlINPAs 6774 4/12/94 4/26194 7/12194 0.068 O.oI7

IMIS LDC Promo No.3 Save Desk Offer AlINPAs 6774 4/12/94 4/26194 7/12194 0.460 0.1l6

IMIS LDC Promo No.4 Save Desk Offer AlINPAs 6774 4/12194 4/26194 7/12194 0.477 0.120

IMIS LDC Promo No.6 Save Desk Offer AlINPAs 6774 4/12194 4/26194 7/12194 0.080 0.020

IMISPromo LDCPromo AlINPAs 6310 12/30/93 1/13194 12/17194 0.272 0.263

IMISPromo Extension AlINPAs 6458 2/4194 2/18194 8/4194 0.893 0.445

IMISPromo Club International LDC AllNPAs 6620 3/10/94 3/17/94 12/17194 0.028 0.022

IMISPromo Club International LDC AllNPAs 6590 3/4194 3/18194 12/17194 0.381 0.302

IMISPromo Puerto Rico Winback [6433] Rev AlINPAs 6876 4/18/94 5/2/94 ll/16194 0.050 0.029

IMIS Promo - LDC Int'l Virgin IslandlPuerto Rico AlINPAs 7640 10/19/94 1112194 11129194 0.210 0.024

IMIS Promo No. VII 200A. Mexico EAS AllNPAs 6945 5/10194 5/24/94 11/16194 0.050 0.026

Int'l Promo Rev [4680 et 5385] International Reward Program AlINPAs 5793 9/22/93 10/6193 3/17194 4.822 2.338

International LDC Promo $38.00 Credit AlINPAs 5512 7/27/93 8/10/93 7/26194 0.196 0.196

International ReachOut ReachOut World On Sale AlINPAs 5113 5/6/93 5/20/93 5/5194 21.376 21.376 16.392 -4.984

International Special Country IV Promo 500/. Wcckcnd Calls AlINPAs 6360 1114/94 1/28194 8/17/94 30.215 17.881

International Special Country IV Promo 500/. New TW Customers AlINPAs 6715 3/30194 4/13194 8/17/94 0.061 0.024

International Special Country IV Promo 500/. New TW Customers[6715] AlINPAs 6896 4/29194 5/13194 11116194 0.300 0.166

K1ub Filipino Promotion LDC et International Promo AlINPAs 6072 ll/17193 1211/93 ll/16/94 0.388 0.388

Puerto Rico Winback LDC Promo Waive Carrier Change Charge AlINPAs 6433 2/1194 2/15/94 4/18/94 0.166 0.035

ReachOut World # One ROW AlINPAs 6024 11/9/93 11/23/93 4/16194 2.064 0.899

ReachOut World $18 LDC to TW Customers Retcnti AlINPAs 6650 3/17194 3/31/94 7/17194 0.432 0.146

ReachOut World 20% Domestic Disc to TW Cust AlINPAs 6485 2/14/94 2/28/94 2/13195 22.159 22.159
----------------------

Subtotal This Page 101.462 73.002 16.392 -4.984

1 Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life of the promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. $lOM.



AT&T Consumer Promotions - 1994
(January - June)
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~

Grand Total Without Trues
Grand Total With Trues
Percent of Total Promo $ over 510M

Total Promotions with annualized headroom over 510 M

Total Promotions with annualized headroom under 510 M

Promotions
RcachOut World 15% Promo

RcachOut World 2 NonDial Promos

RcachOut World 9 Promos

RcachOut World CIID Card Promo

RcachOut World Promo

RcachOut World Spec Ctry Promo

USADircct
USAD 1ROW

DagiDtion
I5~. True World

I5~. True World
15~. True World

# One ROW

Retention $18 LDC to TW Cust

# One ROW

Option A OCP Promo

India Promo ROW India

Subtotal This Pace

- Internadonal -
API Annualir.ed(l) Projected(2) Ac:tuaI (3)

AvallaWlity I!:!I!!.! FUed Date Eft: Date EJp. Date HeadroolR DiIcoupa DiRa... Dift'erential
AlINPAs 6360 1/14/94 1/28194 2/14194 1.367 0.120

AlINPAs 6382 1/24194 2n194 4116194 0.143 0.033

AlINPAs 6382 1/24194 2n194 2/14194 0.727 0.044

AlINPAs 6024 1119193 11/23/93 1/17194 0.871 0.167

AlINPAs 6650 3/17/94 3/31194 12/17194 2.164 1.636

AlINPAs 6024 1119/93 11/23193 1/17/94 39.389 7.554 24.137 16.583

AlINPAs 6986 5/18/94 6/1194 11116194 0.827 0.415_
AlINPAs 6286 12123/93 1/6/94 3117/94 2.822 0.657

48.310 10.625 24.137 16.583

703.756 285.835 259.519 61.665

1701.934 1111.526

92%

646.981
56.775

I Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life ofthe promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. 510M.



PromotionI
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTSPromo
LDMTS Promo
LDMTSPromo
LDMTSPromo
LDMTS Promo Extend [5453]

Attachment A
Page 1 of5

6/14/95

AT&T Consumer Promotions -- 1994
(July - December)
-nc-dc Dial I -

API Annualized(l) Projected(2) ActuaI(3)

Dagjption Availability I!:!m.tt FUed Date Eft Date Exp. Date Headl'OOlll Discounts.. Dift'erentiaI
Public Service - Free Calls A11NPAs 3766 112192 1/16192 ongoing 0.769
Winback Promos [6234 & 5637] A11NPAs 5637 8/20193 9/3193 8/19194 70.290 60.377 113.799 53.422

Relocation Vol Discount A1INPAs 5831 9/29193 10/13193 9/28194
0.

41311MEF Winback LDC Promo A1INPAs 6422 1128/94 2/11194 1127195 1.163 1.163

ReachOut America Install A1INPAs 6661 3/18/94 4/1194 12/26194 0.300 0.233

4 LEC Winback Promo 4LECs 6794 4/15194 4/29/94 9/16194 11.321 4.808 *TBD

Winback A1INPAs 6854 4/18/94 5/2/94 8/1194 1.040 0.302
Match Winback Promo A1INPAs 7066 1114194 11/18/94 1213194 7.160 0.588

Block ofTime A1INPAs 7087 6/10194 6/24/94 12/17194 0.100 0.052
Red Cross Disaster II Pubic Service A1INPAs 7327 8/2/94 8/16/94 ongoing 0.070

Shell Promo A1INPAs 7411 8/25/94 9/8/94 918195 1.865 1.865
City Pair A1INPAs 7639 10/18/94 1111194 ll/6194 2.812 0.154
EasyReach A1INPAs 7645 10/21/94 11/4/94 1114195 1.837 0.433
Xtra Special Discount Promo A1INPAs 7651 10/21/94 11/4194 10/20/95 21.754 21.754

Free Weekend Promo A1INPAs 7714 11/4/94 11118194 3/16195 6.938 2.528

Check Free Promo A1INPAs 7741 11/14194 11128/94 7/18195 0.014 0.009
Commitment Winback Promo A1INPAs 7805 11/23/94 12nJ94 9/22195 3.173 2.643
$25 LEC Bill Message A1INPAs 6234 1/15194 1129/94 7/17194 5.400 2.722

t

• Data unavailable at this time, to be includ
Subtotal This Page

1 Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life of the promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. $10M.

136.006 100.105 113.799 53.422
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AT&T Consumer Promotions -- 1994
(July - December)

True Rewards & True USA (Actoals reported by 8/15/94 letter to R Metzer)

API Annualiud(l) Projected(2) ActoaJ(3)

Promotions De!criDtion Availability Trans # Filed Date Eft Date Eltp. Date HeadfOOPl Discounts DiK4MlDtlI Differential

True Rewards April Double Points Promo AlINPAs 6488 2/15194 3/1/94 4/16194 69.128 11.553

True Rewards Puerto Rico and Virgin Islands AllNPAs 6550 2/25194 3/11/94 12/4194 0.016 0.012

True Rewards Card LCD Promo No 7.Rev [6600] AlINPAs 6799 4/15/94 4/29/94 1215194 1.018 0.655

True Rewards Original 525 + Single Points AllNPAs 6256 12/17/93 12/31193 12/16194 241.000 241.000

True Rewards Loyalty Program Promo AlINPAs 6600 3/8194 3/22/94 12117/94 0.766 0.598

True Rewards Acquisition Enhancement AlINPAs 6649 3/17/94 3131194 12117194 30.677 23.197

True Rewards Loyalty for ICO Customers AllNPAs 6406 1126194 219194 12/5195 1.163 1.080

True Rewards 575 + Double Points AlINPAs 6794 4/15/94 4/29194 12/5195 129.046 91.923

True Rewards Personal Choice Card AlINPAs 7142 6/20/94 7/4194 12/5195 0.288 0.153

True Rewards Revise Loyality Promo [6256] AlINPAs 6638 3/16194 3/30194 12/19195 3.293 2.616

True Rewards Extend 2 Loyalty Promo AlINPAs 7101 6/15/94 6/29/94 12/17194 0.559 0.283

12/31194

Subtotal True Rewards 476.954 373.072 437.115 64.043

True USA ROA Restructure to TUSA AlINPAs 7130 6/17194 7/1194 12126194 7.174

3
0m.True USA Original Promo AlINPAs 6290 12/27/93 1/10194 12126/95 418.403 418.413

True USA 575 + 30010 Promo AlINPAs 7065 6m94 6/21/94 12126195 97.968 55.560

True USA Winback Enhancement 30% Revisi AlINPAs 7127 6/17/94 7/1194 12/26/95 5.32 2.871

Subtotal True USA 12131/94 528.865 480.638 495.594 14.956

Subtotal True USA & Rewards 1005.819 853.709 932.709 79.000

I Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life ofthe promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. 510M.



AT&T Consumer Promotions -1994
(July - December)

- Card IIIld Operator Services -
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~

2.540

30.541

1.081

0.003

24.241

4.267

Promotions
Calling Card & Operator Services

Calling Card & Operator Services
Calling Card & Operator Services

Calling Card & Operator Services

Calling Card & Operator Services

Calling Card & Operator Services

Calling Card & Operator Services

Calling Card & Operator Services

Description
3 Month Extension

1-8OO-Cal1ATI Canada Promo

Revisions [6795]

1·800-CALLATI
1-800-CALLATI Canada Promo

1-8OO-CALLATI Canada [7289n4
1-800-CALLATI Reintro Promo

1-800-CALLATI Extend 6795nI 1

Availability I!:!n!.1t Flied Date
All NPAs 6795 4/15194
All NPAs 6917 5/4194
All NPAs 7117 6/16194
All NPAs 7808 11123194
All NPAs 7289 7/22/94
All NPAs 7510 9/19194
All NPAs 7879 12/22/94
All NPAs 7251 7/15194

Eft Date
4/29194
5/18194
6/30194
12n194
8/5194

10/3/94
1/5195

7129194

API AnnuaJized(l)
Esp. Date Headl'OOlll

119195 18.120
7/17194

119195
12/22194
4/17195
4/17/95

12/21195
119195

Projected(2) Actual (3)

DiKounCs
13.354

1.447

2.510
0.800

0.001

24.241

Differential

Subtotal 1-800 CALLATI 80.793 42.354 29.3 -13.054

CaIIATI results only, 1-800 Operator results unavailable at this time

CIIDCard Friday Promos AlINPAs 7493 9/13194 9/27/94 10/17/94 14.064 1.310 •
CIIDCard Personal Choice AlINPAs 7650 10/21194 11/4194 1/1195 0.793 0.159

CIIDCard Loyalty Promo AlINPAs 6600 3/8194 3/22194 3n195 0.766 0.766

CIID Card Loyalty Promo LDC to Former Inactives AlINPAs 6493 2/15194 3/1194 9/16194 0.096 0.056

CIID/891 Card Card Blackout #I LDC Promo AlINPAs 6464 2nl94 2121194 8/17194 0.132 0.069

CIID/891 Card USA Direct AlINPAs 7074 619194 6123194 12/17194 0.054 0.028

Operator Services DirectoryLink Promo AlINPAs 7723 11/8194 11122/94 2/6195 5.988 1.493

Operator Services Operator Surcharge Canada AlINPAs 7467 9/16/94 9/30194 4/17195 0.002 0.001

Operator Services Operator Surcharge Cuba AlINPAs 7666 10/27194 11/10194 4/26195 0.055 0.027

Operator Services Viet Nam Promo AlINPAs 7860 12/6194 12/20/94 12/11195 0.020 0.020

Operator Services Promo Operator Services AlINPAs 6815 4/18194 512/94 7/17194 0.013 0.003

Operator Services Promo Military Card LCD Promo AlINPAs 6954 5/12194 5126/94 7/17/94 0.042 0.008

Subtotal This Page 102.818 46.296 29.300 -13.054

1 Projected discounts X (one year I duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life of the promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. $10M.



l

Attachment A
Page 4 of5

6/14/95

AT&T Consumer Promotions -1994
(July - December)

- International -

40.625

9.302

Differential

0.024
0.026
0.196 __

1IlIlI

17.881 58.506

0.024
0.166
0.388

Projectecl(2) Actual (3)
DiKoypp DilM:uwItt

4.800

0.136
0.038

0.017
0.116

0.120
0.020
0.000
0.061
0.461

-0.125
0.445
0.003
0.131

-0.065 _

0.194 9.496
0.006
0.263
0.302
0.022

0.027
0.045
1.600

API AnnuaJized(l)
EO: Date Exp. Date Headl'OOl!

8/26193 8/11/94 4.800
4/12194 9/16/94 0.288

4/26/94 7/12/94 0.151
4/26/94 7/12194 0.068

4/26/94 7/12/94 0.460
4/26/94 7/12/94 0.477
4/26/94 7/12194 0.080

5/12/94 4/27/94 0.049

1lI15194 1/30195 0.245
8/19/93 8/4/94 0.461

12/30/93 8/4/94 -0.196
2/18/94 8/4/94 0.893

1lI17/94 1lI10194 0.127

2/15194 11/16194 0.166
5/12/94 1lI16/94 -0.116

1lI16/94 1lI21194 11.813

1213194 11129194 0.210
1113194 12/17194 0.272

3/18/94 12/17/94 0.381

3/17/94 12/17/94 0.028

11/9194 5/16/95 0.049

11/24/94 5/16/95 0.087
8/26/94 8/1lI95 1.600

12/1/92 ongoing -0.004
12/17/93 ongoing 0.057

1lI2/94 1lI29/94 0.210
5124/94 1lI16/94 0.050

8/10/93 7/26/94 0.196
1/28/94 8/17/94 30.215

4/13/94 8/17/94 0.061

5/13194 11/16/94 0.300
12/1/93 11116/94 0.388

Availability Trans ## rded Date
All NPAs 5591 8/12193

All NPAs 6710 3/29194

All NPAs 6774 4/12194

All NPAs 6774 4/12194

All NPAs 6774 4/12194

All NPAs 6774 4/12194

All NPAs 6776 4/12194

All NPAs 6873 4/28/94
All NPAs 7689 11/1/94
All NPAs 5563 8/5193

All NPAs 6224 12/16193
All NPAs 6458 2/4194

All NPAs 7696 11/3/94
All NPAs 6433 2/1/94
All NPAs 6876 4/28194

All NPAs 7749 11I15194
All NPAs 7640 11I19194
All NPAs 6310 12130193

All NPAs 6590 3/4/94
All NPAs 6620 3/10/94
All NPAs 7662 10/26/94
All NPAs 7736 11I10/94
All NPAs 7362 8/12/94
All NPAs 4593 11I17/92

All NPAs 6165 1213/93

All NPAs 7640 10/19194
All NPAs 6945 5/10/94

AlINPAs 5512 7/27/93
All NPAs 6360 1/14/94
All NPAs 6715 3/30/94
All NPAs 6896 4/29/94
All NPAs 6072 11I17/93

Description
Feet on Street Promo
IMTSPromo
Save Desk Offer
Save Desk Offer

Save Desk Offer
Save Desk Offer
Save Desk Offer
Int'! Residential Promo
Int'! Residential Promos
Special Country PRIVI
Int'! Special Country Rev [5563]
Extension

IMTS Promo - Canada
PR Winback LDC Promo
Puerto Rico Winback [6433] Rev
Thanksgiving Promo
LDC Virgin Island Promo
LDCPromo
Club International LDC
Club International LDC
IMTS Promo - Canada
Canada Promo
IMTS & ROW Promo
Special Urban Center Pub Svc
Special Urban Pub Svc Offer
Int'! Virgin IslandlPuerto Rico
200Al Mexico EAS
$38.00 Credit

50% Weekend Calls
50% New TW Customers
50% New TW Customers(67 I5]
LDC &; International Promo

Promotions
IMTS &; ReachOut

IMTS LDC Promo No.1
IMTS LDC Promo No.2
IMTS LDC Promo No.5
IMTS LDC Promo No.3

IMTS LDC Promo No.4
IMTS LDC Promo No.6
IMTS LDC Promo No.7
IMTS LDC Promo Nos. 8-13
IMTSPromo
IMTS Promo
IMTSPromo
IMTSPromo
IMTS Promo
IMTSPromo
IMTS Promo
IMTS Promo
IMTS Promo

IMTS Promo
IMTS Promo
IMTS Promo
IMTSPromo
IMTS Promo
IMTS Promo

IMTS Promo
IMTS Promo - LDC
IMTS Promo No. VII
International LDC Promo
International Special Country IV Promo
International Special Country IV Promo
International Special Country IV Promo

K1ub Filipino Promotion

Subtotal This Page 53.866 27.323 68.002 49.927

1 Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life ofthe promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. $10M.
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Promotions
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World
ReachOut World Promo
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct
USA Direct

Deteription Availability Trans # Filed Date
S18LDCto1WCustomersRetenti AlINPAs 6650 3/17/94
ROW Promo AlINPAs 7124 6/17/94
20% Discount ROW Spec All NPAs 7683 10/31/94
ROW Promo All NPAs 7778 11121/94
ROW &. Int1 Cntty Spcl Disc All NPAs 7384 8/18/94
ROW &. Int1 Cntry Spl Dis [7384] All NPAs 7573 9130/94
40"10 Discount ROW Spec All NPAs 7669 10/27/94
ROWIUSAD Promo All NPAs 7739 11/14/94
ROW Hawaii All NPAs 7856 12/6/94
20"10 Domesti<: Disc to 1W Cust All NPAs 6485 2/14/94
Winback LDC Promo All NPAs 6650 3/17/94
Retention S18 LDC to 1W Cust All NPAs 6650 3/17/94
Card Promo (1 Year) AlINPAs 5654 8/27/93
USAD Promo 2 All NPAs 7212 7/5/94
UK Access Code Promo All NPAs 5812 9/24/93
Option A OCP Promo All NPAs 6986 5/18/94
USAD Promo All NPAs 6783 4/14/94
In-Language Promo All NPAs 7389 8/18/94
Guantanamo Bay Pub Service All NPAs 7473 9n/94
OCP Opt A Promo All NPAs 6316 1/4/94
Canada Promo All NPAs 7760 11/17/94
Collect Call Promo All NPAs 7713 11/4/94
USAD World Connect Promo All NPAs 7363 8/15/94
100/. Card Promo All NPAs 7754 11/17/94
Card Promo All NPAs 7074 6/9/94

En: Date
3/31/94

7/1/94
11/14/94

12/5/94
9/1/94

10/14/94
1lI10/94
11/28/94
12/20/94
2/28/94
3131/94
3131/94
9/10/93
7/19/94
10/8/93
6/1/94

4128/94
9/1/94

9/21/94
1/18/94
12/1/94

1lI18/94
8/29/94
12/1/94
6/23/94

API AnnuaIir.ed(l)
Exp. Date Headroow

7/17/94 0.432
11/16/94 12.190

1/29/95 8.166
2120/95 13.500
3/17/95 74.250
3/17/95 15.400

10/26/95 15.788
11/13/95 50.573

1/17/95 0.569
2/13/95 22.159
3/16/95 2.164

12/17/94 2.164
8/26/94 0.816

9/1/94 3.706
9123/94 2.133

11/16/94 0.827
12/17/94 0.028
12/17/94 1.143
12/17/94 0.004

1/2/95 1.184
2/16/95 0.386
3/17/95 0.081
8/14/95 3.244

ll/16/95 0.038
3/17/95 0.054

Projected(Z) Actual (3)
DiIcounP DiIeoyn!!

0.146_
5.110 7.977
2.036
3.403

43.126
7.130

15.788
50.573
0.067

22.159
2.164
1.636
0.816
0.599
2.133
0.415
0.Ql9

0.382
0.001
1.181
0.097
0.030
3.244
0.038
0.042

DUl'erentiai

2.867

Subtotal This Page 230.999 162.334 7.977 2.867

Grand Total Without Trues
Grand Total With Trues
Percent ofTotal Promo S over SIO M
Total Promotions with annualized headroom over $10 M
Total Promotions with annualized headroom under $10 M

1 Projected discounts X (one year / duration ofthe promotion)
2 Projected amount ofdiscount to be given to customers over the life ofthe promotion
3 Actuals are reported for promotions that expired in the reporting period and g.t. SlOM.

604.481

1610.300

93%
1495.343

114.957

1232.122 1181.087

2085.831

172.162
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A PU6LICATION OF THE TELECOMMUNICATIONS ~ESEARCH& ACTION CENTER

long Distance Comparison. Residential

-
Chart No 29 March 1995

Saving Moneyon YourLong DistanceBill
Which long distance company is the

cneapest?" "m confused by ell the claims
from long distance advertising." "How do I
know which company or plan is best for
me?"

Th~se are the questions asked most
frequently by consumers today who .re
bombarded by advertising and mllrketing
claims of long distance camers TRAC's
Tele-Tips has been helping consumers
~nswer thes~ questions for over a decade.

Getting ~he best deal on long distance
$ervice is in fact more difficult th,n ever
before Wl~h more long distance carriers
offering services today, just picking a long
distance provIder is,l't enough. To be cer­
tain you're getting the best deal, you must
,Iso be sure that you're on the right caning
plan. Meanwhile. calling plans offered by
different ~rrjers are also changing, Plans
offered one yezr mzy di$appear1he next. A
plan that is the cheapest one year can
suddenly become the most expensive of­
fered by tha~ carrier.

Consumers can save money on their
long distance phone bill, and TRAC's Tele­
Tips ResidenlJal Long Distance Chert is the
best and easiest way to get those savings.

Your "long Distance Check-Up"

Saving money on yOUT long diStance
bill means periodically conducting a '1ong
distilnce check-up,- How often you should
conduct th:s cheek-Up depends on...t'ow
much you spend on long distance services.
The higher your long distance bill, the more
otten you should conduct. check-up. Rates
and services tendto change around the first
oftne year, so tnat'5 I good time to conduct

an -annual check.up,- However, new
plans and programs ~n be offered at
almost an)' time. So if you're a very heavy
long distance user. you might want to do
e cheek-up every three months!

There Ire ott'ler times when II long
distance d1eck-up is appropriate For
example, when you move, you'll be asked
to select your one-pius long distance
carrier for your new telephone number.
Use this as an opportunity to review your
DptiOns. Your clllling plltterns .re also
likely to change with major lifestyle
eh.nges. For example. when a child
goes away to college, or movC$ beck into
the home aner college, your and their
long distance catting habits are likely to
change. That is aperfect time to do a long
distance check-up.

Conducting your check-up is easy.
Just follow the 5teps isted below. But
you ean al$o keep on top of your options
by simply calling your long distance Clr·

rier. The ton-free 800 numb.r for each
cartier in the chart is included in the
Features and services section of Tele­
Tips. When you call, Isk yOUT carrier if
you're on the Jea5t expenliv, calnn; plan
the)' offer. Make sure that when they look
at your records they compare a 'lypicar
ealling month,

How to Use the mAC Chart

Determine Your Own c.ning P.t­
ferns. &amine at least ttlr" typical
montps of your own Jong cflS1ance (inter­
ltate) phone bill. (Usually included with
your local phone bUI.) LOOK at When you
cell most frequently (daytime, evening.
nighVweekend 0( I combinationofthese).

Look at how many minutes you typiclllly
talk. Oetermine if there is any IW!Im to
your cans. like caBing to only one or two
numbers, one or two IIru codes an the
time, etc.

Selee' YourCalegory in the Ch.rt.
TAAC has created three typical -calling
baskeb- that .re intended to retlect three
distinctly different ca16ng pattems based
on the time of day you call most often.
For example, if you make your calls
during all pem of the day and week,
essentially a mixed day/weekend pat­
tern, then consider "Average Daily Use."
If m05t of your eaUs are mainly at night
and weekends, use that section, and
ikewise If you call mail'lly during the day,
use the "Hesvy Day Use" section.

You then need to find the call levels
(minutes/dollars) that most closely
match the number of minutes or the
amount of money you typicelly spend in
one month. You can do this by totalUng
the number ofminutes you used for three
months and dividing by three. This gives
you the average number of minutes you
use in a month. You should do the same
thing with the dollar amount of your long
diNncl bDl. Then use this Information
to find the eolumn that most closely
reflects your calflllg ievel.

. Compare P"ns. Once you find the
colUmn inthe categorythat best matches
your typiCliI c.lling pattern, look for the
lel$t expensive plans. Then S',refui'Y
read the plan descriptions for each, mak­
ing lure 1ttat you meet III the plln
requirements to get the price shown in
the dlart.

(Continued on Page 11)



TRAC's Long Distance
-

AVERAGE DAILY USE
,

PLANS 5 C4l1s ,0e.l/s '5 Cells 30 Cells ~o e.lIs 150 ~lIs

641.11;" ,08Mm 162 Min 37! Min 522 Min 7572 Min

HEAVY
5 Crill! 10 C4/1s 15 ClJUs

64 Min 708 Min 762 Min

Standard Rates 4

AT&T Oiel·' $'2.15 $22.89 '32.13 U7.5' 19723 $288.51

Lei Besic $11.85 122.59 n1.83 $57.27 196.93 '286.21

LOOS Oi.' USA $10.66 UO.1S 122.77 152.33 'S7.17 t2~7.23

M.trix SUl'ldard 8ll$ic: $10.96 nO.ee 129.00 851.95 $87.73 ne028
MCIOial-1 $12.10 $22.'9 131.98 857.27 ue.'3 $287.01

Spri", Stsndllrd '12.15 $22.89 132.13 '57.S' $97.23 '2S8.51

'14.13 '25.59 135.91

'13.83 n5.2S1 $35.151

112.35 123.3' $32.08

112.75 123.09 132.£0

'14.08 125.49 $35.76

$'4 13 $25.59 '35.91

Flat-Rate Plans 5

lei All Ameries PI.n S9.n $17.97 125.77 '45.03 $7821 $231.03

LOOS Home Advant~ge $12.02 S1S.72 '22.32 US.52 Se672 $196.32

Sprint Sense • 'f S12.09 ~, 9.65 U3.49 $40.29 S69.57 1204.09

'10.77 $'9.05 '27.45

$13.82 ., 8.12 $25.92

'14.25 '22.53 '27.S1

Discount Plans Sued on How Much You Call •
AT&T True USA $12.15 520.83 $28.H 148.51 168.74 $202.83

ATIIoT True Sllvings • $12.'5 11" .'73 824.66 840.97 US.'4 1202.63

M.trix SI'\"o~rtWorld Besic '9.89 $' S.53 125.93 $46.33 $7S.16 1231.88

Sprint the Me'st " $12.15 S2289 832.13 '46.51 S8a.74 '188.32

$12.94 823.26 $29.18

'1'.16 '19.76 '27.50

'11 .47 120.56 '28.95
$14 13 $2559 829.15

Diseount Pllms Besed on Who or Where YOy C.II ,

ATIIoT Select S,ve r $12.61 $21.16 129.66 149.47 sse.51 '250.85

AT&T Simple SiilVII'lgS '12.15 S22.89 132.13 .4SSe $17.97 '230.31

Mel New F"e"cs & Family • $6.39 $ 15.92 '22.18 $3e.e9 '62.05 • 181.91

'14.49 $23.63 $34.12

$14 13 '25.59 '29.59
$10.29 8".9S 125.04

Ciseount Plans Sued on What Time of O.y You Call 8

Allnet HomeS"ver '9.66 $1'.76 '25.05 '42.96 ,'419 '217.65

~T&T Any~cur PI.1n $ 13.00 $18.28 '24.22 13994 '70.42 $210.52

AT&T EVCr'ling Plus $13.74 $20.64 128.58 $48.24 'S1.08 $236.52

AT&T ROA Bonus 616.12 '23.S8 128.98 147.03 '78.20 1227.77

AT&T AOA 24·Hr Plan $17 .04 '23.99 $29.08 146.29 $7809 $2'8.96

AT&T FlOA Hat! Hour $12.66 $20.94 '29.23 $$1.2' $86.36 $254.S1

Metrill: Sma~'Nc'ld Day $10.01 $1e.37 '28.43 $46.34 nO.54 '238.19
MCI A~yTlme $, 2 , 5 '17.43 12337 138.97 '68.91 UOI5.55

$12.09 t21.00 628.29

$13.00 "8.28 $.2e02

.18.66 125.50 $34.26

'19.8' *27.34 $34.50

'20.25 127.09 133.64

$15.95 $24.42 '34.0'

$10.67 '18.97 $27.39

$12.15 '17.43 $2499

Copyright '99S. Nothing in T.I.-Tips may b. ,.print.d without tlHl ad....nced writt.n COMent of TRAC.

FOOTNOTES
•Aver.ge Daily Uu," "Ioleavy Night and W.ak.M Use· and ·H..vy DIY Use· Ire ate'" calcullt.d to cont.n ahort. medium .~ fir
interstate long dist;"ee e.lls ·Tt,. tht.. "mples differ 0" the _unt .pent, ftUf!'lbcr of minutu Inc! percentl9t of colis medt ttvough
the ratlftlme periods. All prien include 3 directOry llSJilt.nce QIl.. All rate. It. tor di"ct~"1d c.lI•.

,. "Avlra;e O.i'V Un" consists of 25% of cIII. made during the dav, 45" In the evening and 30% made cNring night/w..k.nd ftoUfS.

2. ·~eavy O,y Un" consists of 50% of e,"' mad. duril'l8 the da'/'tim, hoUfa. 20" rUde duri"t the .vening Min end SO" made
durin; the night weekend holn.

3. ·He....y Night and W.ak.nd UN· consl". of .,.. of AIls m.de during tt. daYtime hour., 25~ 11*I, duril'l8the.~ houri and

, 30'lll med, dvri~ the nivht .~ W"~~ houri.

5. ·Flat·R,te ~• ..,s· are ealcvllted It I flat rate per minute, rallerdlass Of !ftc di.t:mce of the c.l1. ~.tes may yary baaed on the time
of day you eall. Cheek. the PLan D~eriptions for more information Ibout .oeh plan.
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'Comparison Chart
DAY USE 2

30 CAllis ~o C6//s 150 CII/Is

316 Min 522 Min 1572 Min

$64.gS $"4.87 $330.33

$64.8$ $114.57 $330.03

U826 "00.30 $290.61

$S8.59 • 103 63 '29796

$64.n $114.37 $328.83

'64.95 $114.87 $330.33

$4893 USA1 '251.e1

$46.32 $81.12 $23'1.72

S49.n $8685 $253.77

$S2 41 581.08 $231.9~

$46.14 $8108 $231.91

IS228 $92.2S $265."

55241 SE10e $21550

$57.72 US 80 $29233

$52.'7 $92.~6 $284.87

$42.53 $73.83 $207.78

$54.7& $93.63 $273.54

$47.74 $84.62 $251.92

$00.42 $105.66 $300.60

$5980 5' 04!2 '296,87

$56.98 19!€? 5277.05

'6'.38 $108.37 $310,23

US ~8 58485 5250.49

$4599 58, e.7 S243.81

HEAVY NIGHT ,AND WEEKEND USE
3

5 c.lls 10 c.IJ$ 15 CaHs 30 c.J1s 50 C.lJs 150 C.JJ6 PLANS
54 Min to! Min '62 Min 318 Min 522 Min 7572 Min

$'0.95 119.23 $27.$3 $47.55 '62.23 $242.55 AT&TOilll·'

$10.65 $111.93 .27.33 $47.25 U1.93 '2,42.25 LCl8.sic
,g.97 $' 7.51 $25.38 141.2! $74.67 $220.12 LDOS Dial USA

n.es 11 e.30 $24.93 '43.87 174.27 n'9.11 Matrix Stand.rel Balle

$' 0,90 "9.13 $27.48 U7.25 '51.73 '241.05 Mel Dial·1

.10.95 "9.23 $27.63 $47.55 $52.23 '242.$5 Sprint St."dard

n.09 815.93 $22.53 $39.83 S68.79 $203.91 LeI All America PI.n

$ 11.42 ., 3.32 "8.72 $32.52 U6.52 "66.32 LOOS Home Advent'"e

$'1.37 t,e 77 819.1' $33.09 $57.33 11e8.09 Sprint Sense • t
..

$10.95 $1'.53 $22!5 838.49 $5824 '''0.46 AT&T TrlJe USA

.,0.95 814.$9 '2'.29 $35.23 1513.24 "70.4e AT&T Trua Savings •

S8.93 $16.41 U2.31 $39.13 $66.19 "94.98 M.trix Sm.nWorld Basic

$'0.95 $19.23 827.63 U849 '55.24 '156.44 Sprint tl-ie Most II

$~2.10 S18.6S $25.21 $44.79 $15.59 $217.21 AT&T Select Saver

$10.95 '19.23 $27.63 $38.70 U635 "95.20 AT&T Sil'l'\~le S.vings

$10.90 $13 82 $19.12 '32.14 $5272 $153 10 Mel New Friends 8. F.mily •

Hi-BS '14.52 $20.19 $37.29 $62.85 $182.82 Allnet HcmeS.ver

$13.00 $1!.28 $24.22 538.74 $6382 '180.52 AT&T Al'lyHolJr PI.n

$12.12 $16.80 $22.74 Ue.10 $65.10 $18828 AT&T Evening PI\,Is

$13.27 $' 6.56 $22.45 '37.30 '63.66 $183.31 AT&T ROA Bonus

., 4.3e $17.64 $23.53 .31323 $64.27 $182.62 AT&T ROA 24-lo4r Plan

$1013 $1705 '23.63 $40.68 $7027 '206.45 AT&T ROA Halt Hour

$9.4 7 $".70 $23.91 &43.03 173.16 '2'7.07 Mltrix SmartWorJd D,v
'12.15 $ 17.43 $23.37 '37.89 $62.97 $179.55 Mel AnyTime

6. Unde' "Discovnl Pl.", S.nd en Hew Much You ell!.· c:uftom-" ~~;v. discounts from t"e ~'. lIurlClard rat., bas.d on t"e
voli,lml of calls lTIade by the eu~omer.

,. Unde' -Diseount, Band 0,", Who or Where yO\) C.II." Mlditton.1 di5COU~ are aooIied to c.n. mede to p!'lont numbers or .....
codes ,elected by the customel {i.•.• '1'1 Mel customer cellil'lg .n Mel customer) Cheek Plan 0e.criptioftl10r more il'lforrnation.

8. Under "Discounts Based on W....t Time of D.y You Can,· per minute tat•• for CtII1. made during ••ifl"llted tim•• are lower than
It,nda~ r.tea. Cultomert ,t-.ou/c/ Ie/eet pi,,,, wlVcI\ discount c.l14 durirti times t~y c,lI most freQUently.

AT&T. Mel .nd Sprint each off". pro,r.m to provide addition.1 diSCOUfttl'o lNStorntti through the tedemption of reward -points"
,r,nted blled 01'1 tl\e .mo~nt of usoge....rha pl,N differ lom.what and you lhould check with the calTitr for d.tails. TM programs are
Calltd AT!."!' True Rew.rds lsml. Mel F,;;nd, and 'amily bU.. (s"'l -'lei Sprint Rewltd, Isml.

T Sprint CU$tom,rs signing uo fOI Sprint S'l'Ile btfol, Junll 1. 1SSS will never p.y '3.00 montl'lly fee. For those ligning uP after June'.
th. $1.00 monthly fee only ~plin to eu'tom.r. Ipendil'\S leu then '25.00 Del mDnfh.
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FEATURES AND SERVICES
:

rIATURI.S AND SERVICES
,

Alluet AT"T LC1 LDDS
Toll free ftvmbcn for 2 1-&OO-7a~2020 1-100·22200300. 1·IOO·S24-4685 1-&OO·27S·0100

OpeniZl& all ICCOUIlC " 1·100.235-0900
customer service CSMsh)

EQual access code 3 l00W4 10288 10432 Varies
Equal access code 4 Catll&Vume Cuuallsame Culll1lsame rate, CasuaL' iatriC

eli,linE method 1'1I."'. no voNme r.a", ra~. DO "ONtrlC

cIiKoullU diJccullti
Semce availabl, UniversAl Uni"en.al Universal Universal

froln
Service available 10 Worldwide Worldwide Worldwide Worldwide

Lollg discaDcc .69 per call .7S pit call .6Sper~1 .64 per coli

ditt'cto,"" ani'taDl;t
CDlline card 800 tcrvicc Cram From any phODe 100 1Cn'ic:c from 100 'crvic:c from

any phone in the ill thc US; anywhere in the ~minthc

US; no surcharge .IO/c.all US (WorldCard Plus: US
(Access C~) suTChalie (ATI .3S CClIts per ~l

Calling Card) ~ha'le

MInimum mODtbl)' bill None None None Nona
RatcJtime period cbltl~ts 6 Rate, d"",' ch;nllc IYtes chaxlle Rates ch4!lac Ratn chaZllte

Leading pIlUS Aline! HomeMvcr AT&T LeI lODSHome
True USA All AmenCll Advantase

AT&-T True
Savings

Credit c:ard Visl.,Muter Vita, Master Cllrd, None None
plymeat Card. Americ:.n American ElI:preu,

b!)fCSS all mAjor CTCdit careb
Holt' to credit Call C&Jl~1 Call Call

wrong DUlIlben l-IO~713·2020 company or CAli 1-100-160-225' 1-100-275..0100
l"'OO·2~..o300

51'\ itcbovu fcc credIt 6 Yes Yes Ves Yn
How to taucl:l Call Ca1II~ GOcnpan)' C&ll C&11

1-800-783-2020 or 1.100022200300 I.IOO-860.:22SS 1·100·27500100
950 ICCes, senice 7 9S001044 N/A No NlA
CLlstOD1er umce Yes Yes No No

eauipped witb TTY • 1·100·350·2326 1·800·833·3232
TrY discount I No Yes No No

Exemption from locg
dilt.gcc directory

assistance for COJlSUlners
unable to use tbe tele-

phoge: due to ViSOD, motion No V., Vea No

or cogCilivt trtl~airmeDt

RClidcctiaJ 800 DUlXlber Yes Yes Ves Vn
Ability Co all hOllle Yes, (selected Ya Yes Yes

from abroad oountries)
...

Copyright 1995. Nothing iD Tele~Tipl may be reprinted ~thout tbc advanced writtCD eOD.ent ofTRAC.
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S. RA'!'EITIME PERIOD CHANGES. Some companies'rates
arc basccl on the time period (Day,E~a.NightlWeekend) in
which Ulc utI is started. Othm cobanE!: their rates for the call .s
the time period cohanics duMg the call's duration.

4 CASUAL CALLIN'G is the ability to use a lona distance carrie:
with code: dUilina "ut 1A'ithout the Deed for opmina an aeeount If
a company permits casual calling. you can use it limply by dialina
the equal acuss todc. You're: billed (or~ calls by your local
telephone comp:my. Note that rates for Q&S\lIJ CAlls may differ
fi'om rates for the same calls by the same company when it's the
primary carrier.

1. BEFORE you make a final decision,~ lhe nlla and
services by ~ini the tol! free Dumber listed in the chArt. Also
check in-state and intmlalional rates as wetl.

7. 9~0 SERVICE is. toU 6'ee ECCU tl\IIDber used to reach the
company while away from hotM or ifyou're Dot in an equal
ac;.css area. A 9S0 call caD also be mode 6'om most pay phoDl."ll
without depositing I coin Ifyou ha~ ,local masuRd Im'i~,

a 950 call will not be c:haraed u aloca1 call.

6. SwrrC!'IOV'E.R FEES are dwecd by your local telephone
company for CMn{ting your prinwy carrier. You can change
your primary camer 1$ often as you would liJ<e:, bl1t \he fee for
switchinc is us1JlJly between $5 and SIS. MOlt coalpcuUes will
aiw credit against yOlolr long distance bill for the swite:bo~ fee.
A COVl~y'$ official policy may ditrer from actual practice.

3. EQUAL ACCESS CODES ar~ Dwubcn dialed to Ule a lon~

distance carrier if ifs not your prinwy camer. You can use InY
company ICMnI your area by dialing the conIp;my'I equal ae:ces,
code, then 1. area codc and DloImber. Code dialinB is often
wluable ifrates change And you want \0 \&IC C10tber camer, if
your primary camer is experienemc tcc:hnicG14imeulties, or if for
any other reason you don't want to use your primary CIlT'ier.
Some compani!:s reql.&irc you to open an account bc:forc you c:an
place a can using tM codc diArinS method. Othus do not SCI:
Casl1lll Calling below for details.

2. TOLL~ NUMBERS. Ifthc toll-free number 1isW1 does
DOt work in your area, call tolJ-&ee Joni-dis~ information at
]·800-~5S.1212

B ttY (Text Telephone) is. machiM that employs S"IJ'hic
eornmumcatiOD in the trlmmission orcoded symbols through •
wire or radio communications system. TTY means the same as
-no and "TID-. or "telecommunications devi~ for the dW:·

COMPARISON CHART
I FACTORS TO REMEMBER I10סo-.- ............ _Mlltrix Mel Sprint

1·800·2a2~2"2 I.SOO~i$4·3333, 1-100.74603767.
I·SOOoa90~323 I-SOO-950-HOLA or l-IOO-177"()2I0

(SP4l1i$h) (Spaniah) (So-nish)
10780 10222 10333

Co.su.ll\l,er btlllng CU1lW'5lUIle CuuaII IllmC

CI1 mlCm:ltional rates, DO volume rate., JIO volume
calls discO\lnb discounts

Univc:rsal Univenal Uniwrul

Worldwide Worldwide Worldwide
.68 per~ll .75 per eall .75 pereall

800 service from 9501800 ,cMu 100 tm'icc: from
anywhere in thc US, !rom any phonc anywhere iu the
toll·free I""S from in the US (MCI US (FONCARD)
over 49 countries, eard) ."l5/calJ .80/ull
.30/call dome$tlc surcharge surcharge

SlJrcharpe
None None OcI'Clld$ Oft pllln

Rilte$ cl'.:I.:lgc Rales ch~ae Rates ehll:l&e
Matnx MeINe'" Sprint Sense

Smlll'lWcrld Fnends and
Bam family

r-;cne Vi$.Ol. Mutercard Visa, Mastereard
Am.nCOlll Express. Amcric= EX;II'CSs

Di$coycr Card Discover Cllrd

C-l" Call 1-100-177-4646 or.I

J-SOO·ZS2 ·0242 1-100-444·3333 dial ·00· Cor
immediate credit

Yes Y,s Yes
C.lI Call Call

1·800·2S2~242 1-100-444-3333 J·800-8'77-4646
NlA N/A N/A
Ye) Yes ~C$

1-800-354-3335 1·!000333-o700 t-lOO·73S·29S8
No Dil' f.,s: Ch:lfEc Yes Y.

Dept'llCb on
situation; call

Yes 1-800-i3S·2988 Ya

Yef Ya Yes
YCl Ya Ya

.... -
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RESIDENTIAL PLAN DESCRIPTIONS

.Standard Rates

AT&T Dial-1long distance service enables consumers to call anywhere in the United States and to
over 280 countries and areas around the ~orld. Around-the-clock customer service for billing and
service inquiries is available in eight languages. AT&T provide.s 24-hour directory assistance for
collect, person-to-person and billed-to-third party calls, dialing information. rate quotes. credit for
misdialed calls I busy-line verification and emergency intern.zpt service. AT&T OperatorServices for
the Deafprovides the same services forusers oftext-telephones. AT&TTelecommunications Relay
Service enables hearing- and speech-impaired customers using text-telephones to converse with
others using standard telephones. AT&Tprovides special discounted prices on long-distance ca1ls
for consumers 'Nho are certified as disabled. AT&Thas three calling periods for domestic calls: Day,
Evening and NightN-Ieekend. Evening prices are, on average, 30% less than Day calls, NighU
Weekend prices are, on average, 47% less than Day calls AT&T also provides discounts on 10
holidays. Whenawayfromhome,callerscanensuretheircalfsarepfacedontheAT&Tlongdistance
network by dialing 1-S00-CALl-An.

LeI Basic LeI's basic residential calfing rates apply only to "casual" callers who have not directly
contacted LCI to become a customer (I.e., they have subscribed to LCI through the local phone
company). Callers who subscribe directlywith lei are automatically placed on the All America Plan
(sm), the one and only residential plan marketed bylCI, featuring the simplicityofflat rates and savings
through billing in six-second increments. Once identified and with customer permission, LCI places
"casual" callers on the All America Plan.

LDDS Dial USA is an easy 1+ long distance service available to residential customers throughout
the United States. Customers can call across the city, around the stateorcoast-to-coast, aswell as
internationally to more than 230 countries using simple dialing procedures. lDDS offers 24-hour,
bilingual operators to assist customers in placing calls, setting up conference calls, orenjoying other
LDDS se;vices.

Matrix Standard Basic provides direct-dialed long distance service to anywhere inthe U.S. andto
more than 220 countries around the world. Matrix has three calling periods for domestic calls: day.
evening and nighVweekend. Features include Matrix Customer Service, available for call-credit,
billing questions, rate quotes, Spanish and Korean language support, residential 800service and free
Matrix Calling Cardforaway-from-home calling. The Matrix Calling Card allows caflers toplace direct
dial calls via toll-free access from anywhere in the U.S. and from over 49 countries tothe restofthe
world. Matrix Standard Basic has no monthly recurring charges or minimum usage requirements.
Matrix Standard Basic customers can also save up to 35% with special holiday rates on designated
holidays. .

Mel Oial·1 provides direet-dialed long distanceservice to and from anywhere in the Vnited States,
Puerto Rico and the U.S. Virgin Islands. aswell as to over250 countries around the world. Mel has

"three calling periods: day.¥oevening and nighVweekend. Customer Service Is available for billing,
service and other inquiries 24 hours a day, seven days aweek. Mel Operators are also available 24
hours a day, 365 days ayearforassistance with domesticand international collect. person-to-person
and third-party billing. Mel Operators can also provide rate quotes, credits and domestic and
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RESIDENTIAL PLAN DESCRIPTIONS
international dialing information. Mel offers operator services and customer service In 10different
languages. "DiaI1" customers receive up to 35% savings with special holiday rates on designated
holidays. "Dial 1"may also be combined with Mel's Friends &Family, Friends &Family II and Best
Friends. I

Sprint Standard provides '-plus dialingto anywhere inthe U.S. andto more than 290countries and
locations around the world. Sprint has three calling periods for domesticcalling: day, evening and
night/weekend Features include Sprint CustomerService, available 24 hours aday, 7days aweek
in both Englishand other languages. CustomerService Representatives can provide immediate call
credit, bi Iling or balance due information, rate quotes, serviceavailability andotherassistance. Sprint
Operators are also available24 hours a day for any special calling needs. Sprint's FONCARD and
Voice FONCARD are available for away-from-home calling, including special features such as
conference calling, message delivery, and Intemational Access for callingfrom international destina­
tions to the U.S.

Flat-Rate Plans

Lei All America Plan provides one simple calling plan to meet the needs of residential customers.
TheAll America Planprovidesflatrates,whichvaryonlybythetimeofdayacallisplaced.sndfeatures
six-second increments (rather than rounding calls up to the next full minute). According to industry
analysts, six-second rounding can reduce thenumberofminutes consumers arebilledeach monthby
up to 10%. The All America Plan reQuires no enrollment fees, monthly fees or monthly minimums.
Otherfeatures of the All America Plan includeWorld Card Plus, acalling cardfeaturing fIat rates, billing
in six-second increments and a35 cent surcharge. In addition. LCI offers its residential customers a
Home 800 number and bills customers for this flat-rate service only when it is used. Finally, LCI
residential customers automatically qualifyforthe Holiday Calling Program, which offers 30 minutes
of interstate calling at one penny-per-minute on eight designated holidays during the year. LCI
customer service representatives are available to assist callers 24 hours a day, seven days aweek.
365 days a year.

LDOS Home Advantage offers residential customers direct dial calling anywhere inthe USA ,aswell
as to over 220 countries worldwide. Simple, flat-rate pricing and two rate periods ensure an easy to
unders tand monthIybill. Ratereductions duringoff-peakhoursI whenmost residential calls occur, offer
maximum savings. Security codes are available to prevent unauthorized use, and avanity feature
provides easy-te-remember numbers forkids away at school. orelderly relatives in other locations.
These services may be combined with the Online Calling Card. with its voice messaging features
and surCharge-free domesticcalling.

Sprint Sense is a simple, straightforward calling plan that gives a clear bottom line price for long
distance calls. From 7PMto7~Mondaythrough Friday, andall daySaturdayand Sunday, allstate­
to-state calls are only 10cents perminute. All state-te-statecalls placedduring the dayareonly22
cents perminute. With this flat rate perminute, Sprintcustomers know exactlywhattheywill payfor

•each call. In-state calls arebased onthe same time periodswith the same single rate, which is state­
specific. Direct-dial, FONCARD and operator-assisted calls receive the benefit of the two time
periods and simple low rates. A monthly fee of$3 wiltapply to customers who spend less than $25
a month; this monthly fee iswaived forcustomers who sign up for Sprint Sense before May 1. 1995.

Copyright 1995. Nothing in Tele-Tips may be reprinted without the advanced written consent 0.1 TRAC
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RESIDENTIAL P,I_AN DESCRIPTIONS
Discount Plans Biased_9JJl..How M~JC~ '~'y.~aJl

AT&T True USA (sm) !provides c;:ustomers with disc1:Ju"ts on monthily Ulsage based on the amount
the customer spends ea,ch month t::m AT&Tlong distance! calls anywhere in the 1U.S Members receive
a30% discount on monthly bills of$750rmme, a2()% discount on bills()f$2~)to $74.99, and a 10%
discount Or! bi!ls of $1O.OOto $24.99. Qualifying calls. include domestic direct-dialed, AT&T Calling
Card and operator-handled calls. There are no sigt't-up fees, monthl)l' charges or calling circles.
AT&T's standard rates apply when member's make less than $10.00 in qualifying calls in a given
month.

AT&T True Savings effers savings of 25 or 30% for program members who spend at least $10 a
month on qualifying domesticAT&T calls. Members receive a30% discount on monthly bills of$50
or more and a25% discount on bills of$1 0to $49.99. Qualifying calls include domesticdirect-dialed,
AT&T Calling Card and operator-handled calls. There areno sign-up fees, monthly charges orcalling
circles. AT&T's standard rates applywhen members make less than $10.00 in qualifying calls in a
given month.

Matrix SmartWorJd Basic provides automaticdiscounts on all direct-dialed long distance calls to
anywhere in the U.S., and to more than 220 countries around theworld. SmartWorld Basiccustomers
receive an additiona15% discount on all usage starting in the 7th month ofservice. Matrixhas three
calling periods for domestic calls: day, evening and nighVweekend. Features include24-hourMatrix
Customer Service, available for call-credit, billing questions, rate quotes, Spanish and Korean
language support as well as other inquiries; residential BOO service; and afree Matrix Calling Card
fer away-from-home calling. The MatrixCalling Card allows callers to place direct-dial calls via toll­
free acce5S from anywhere in the U.S, and from over49countries to the rest of the world. Operator
assist/help desks are also available 24 hours a day, 365 days a year for calling card calls from over
69 countries to the U.S. and Canada. Billing is rendered via the local telephone company for the
customer's convenience ofwriting asingle checkfor both local and long distance service. There are
no monthly recurring charges, sign-upfees orminimum usage. SmartWorld Basiceustomers can also
save up to 35% with special holiday rates on designated holidays.

Sprint The Most II offers volume discounts, and is designated for those spending $30 ormore per
month in domestic long distance calling. There is no monthly fee, and the savings are automatic.
Cons~mers can cal! anytime ofthe daytoreceive the volume discounts-there are norestrietions. The
following discounts apply: 20% discount off all domestic calls at home/away from home when
spending $30.00-$74.99; 30% discount off all domestic calls betwe'en $75.00-$149.99, 35%
discount eff all domestic calls totalling $150 or more In state, state-to-state, international calls,
FONCARD calls, Voice FONCARD calls and operator-assisted catls contribute toward the $30
spending requirement.

Piscounts Plans Based on Who or Where you Call

AT&T Select Saver (sm) offers special prices for consumers who makefrequent calls to a specific
. area code. FremMondayt~r?ughFridayI5PMtoaAM,andalldaySaturdayandSundaY,subscribers
pay 12 cents a minute for calls to their selected area code. CalJs to that area code are 21 cents a
minute when placed Monday through Friday, 8AM to 5 PM. Select Saver subscribers also receive
a5% discount on state-to-state, direct-dialed calls to area codes other than their selected one. The
monthly fee for Select Saver is $1.90.
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